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. Elementary Entrepreneurship in Practices in .
Fohmda_ttlolr)s o Management the Hospitality Management of In;ovq?ci_rjc el
ospitality of Hospitality Industry Hospitality CERIERLG
; : Managing Mergers and
Flfolg Ttgﬁtslf Art of Hospitality =~ Underperforming of Acquisitions of F&Efl\g?)r;a?;ﬂlent
P Hospitality Hospitality pitality
Theme Park and - Cruise Line
HOtefI ITane.]E?.Tent Attraction Management A|rI|nfeHMan?:gﬁtment Management of MICE I_hl/lanagﬁ?ent
Or [ospitality of Hospitality or Rospitalty Hospitality or Aospitality
Management Managerial Decision Tourism Entertainment
Overview Cluo?: I\H/Igsnaic_gaelli‘?ent Making of Management Sipe I\Iillzgaggﬂgent o Management of
of Hospitality P y Hospitality of Hospitality P Y Hospitality
Entrepreneurship in Tourism . Leisure
the Entertainment Management er(;? I:/I(?Sne;t?a?irpent Management Resc;n;tHl\/(l)e;n?t%ﬁ?went
Industry of Hospitality P y of Hospitality P Y
MICE Innovation of Entrepreneurship in Entrepreneurship in  Tourism Innovation Innosglt?on -
Hospitality the F&B Industry the Hotel Industry of Hospitality Hospitality
Hotel Innovation of
Hospitality
B 0 RRB . Various Unique | Cruise and Sea
Industry of Tourlegﬂs Iﬁgﬁf’ ey ot AICOE%ISI?SaLfiitw ot Industry of Transport Industry
Hospitality pitafity pitatity Hospitality of Hospitality
_ Spa Industry of Hotel industry of MICE Industry of  Leisure Industry of  Wine Industry of
Unique Hospitality Hospitality Hospitality Hospitality Hospitality
Industry Regional Tourism Lifestyle Communit
il lec i1 Consulting Industry Industry of Tourism Studies of N Living Y Real Estate Industry
of Hospitality Hospitality Hospitality Industry of Hospitality of Hospitality
Entertainment Theme Park and -
Industry Attraction Industry AR L a8 of

of Hospitality of Hospitality Hospitality
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Main Sub-Category Sub-Sub-Category
SiliEple Strategic Change of Regional Strategies Planning of F&B development
HMEEIGEmEE Hospitality of Hospitality Hospitality of Hospitality
of Hospitality
Business - General Tourism
of f-ltgzt?t?l/it Hoi(:)efl Iijlgzeilfa |?ir;1ent Development Dﬁgtgllji%;!\élyof Development Development
P y P Y of Hospitality of Hospitality of Hospitality
Theme Park and Resort
Attraction Development MICE Deve.lop.ment Development of
of Hospitality of Hospitality Hospitality
F&B Operation of  MICE Operation of REVETE Managing Hospitality o1 Operation of
Hospitalit Hospitalit SEMEEEmE: Organizational Hospitalit
pitaiity P Y of Hospitality Behaviors pitality
Practices in Elementary . Analytical Operation Operational
Operation Operation R"ZI} I\H/Iggaigtglri?ent Methods of Excellence
of Hospitality of Hospitality P Y Hospitality of Hospitality
Air Transport . , , , :
: Leisure Operation  Tourism Operation Purchasing of Asset Management
. JperEiten of Hospitality of Hospitality Hospitality of Hospitality
Operation of Hospitality

of Hospitality Service F&B Revenue

Negotiation of Distribution Resort Operation of
Yt Management T Management of 1
Hospitality of Hospitality of Hospitality Hospitality Hospitality
Theme Park and Attraction Risk Entertainment Attraction Revenue MICE Risk
Attraction Operation Management of =~ Revenue Management = Management of Management of
of Hospitality Hospitality of Hospitality Hospitality Hospitality
. Managing Tourism Risk Transport
SpaHS;S)eiiaatl:gn af Operations Management of Management
______________________________ Py ofHospitality _____ Hospitality  ofHospitality
Elementary Cus_tomer MICE Marketing of  Digital Marketing of = Hotel Marketing of
Marketing/ Marketing Experience of Hospitality Hospitality Hospitality
Sales of Hospitality Hospitality
of Hospitality F&B Marketing of Spa Marketing of Analmectzla—]lol\gzrgf tng Ma';ité?gsﬁ:ﬁse Tourism Marketing
Hospitality Hospitality of Hospitality

Hospitality Hospitality
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Hotel Sales of Wine Marketing of Brand Management Dl\ig?kDe';mZn Méflfeﬁgrs]tcc;ngir
Marketin itali itali itali
aSaTes g/ Hospitality Hospitality of Hospitality of Hospitality Hospitality
s Theme Parks and , Tourism Customer Air Transport
of Hospitality Attractions CX of Conosful_rro esr Ii?cgl?ta VIor Experience of Marketing MISESSEI:I?C o
N Hospitality °T TS B Hospitality. ._________. Hospitality __________OSPRY
Elementary Finance Corporate Finance Value Creation of Financial Financial Planning
£ Hospitalit f Hospitalit Hospitalit Administration of £ Hospitalit
of Hospitality of Hospitality ospitality Hospitality of Hospitality
Trends in Finance Real Estate Finance  Hotel valuation of  Financial Analysis of =~ Wine Finance of
Finance of Hospitality of Hospitality Hospitality Hospitality Hospitality
of Hospitality Financial statement Hotel Finance of  Health Care Finance Entﬁ:’rgzl:gent Financial Strategy
of Hospitality Hospitality of Hospitality of Hospitality of Hospitality
Reel stare MICE Finance of
_________________________ of Hospitality __ HosPtalty
Elementary : Managerial
Accounting Accg:c,l llq—ltcl)I;Q ifay“sjctems Accounting
_________________________ of Hospitality _____ © TOSPMY  of Hospitality
Elementary Human Welfare Program of Labor-Management Human' R_esources Trends in Human
Resources of Hospitalit Relations of Training of Resources of
Hospitality P Y Hospitality Hospitality Hospitality
Human Organizational General Organizational Organizational
Resources Leadership of HR-Management ~ Communication of Behavior of Talir}tHngzn?cglei:tn;ent
of Hospitality Hospitality of Hospitality Hospitality Hospitality P
Digital HR- Hotel Human Career
Management of Resources of Development
S Hospitality __________f Hospitality ¢ of Hospitality .
Leadership Leadership of Lsfgrecrég;p el
of Hospitality Hospitality

Leadership of

of Hospitality Hospitality
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Tourism R&D of Technology of Digital MICE of
R&D/Digital Hospitality Hospitality Hospitality
of Hospitality Information Systems Database Social Media
of Hospitality Management Management of
__________________________ Management _ ___ of Hospitality ________Hospitality
ElemEntERy Anelee Data Analysis of Hotel Analysis of
Migtiog o Hospitalit Hospitalit
BRSO  Hospitality TSPV OO e
EElgg:]i':]:?crg Macro Economics of Economic Impacts
ECCS IS of Hospitality Hospitality of Hospitality
of Hospitality Health Care
Economics
_________________________ of Hospitality __________ ...
Project Research
Management Methodology

MICE Trends of
Hospitality

Resort Trends of
Hospitality

Tourism Trends of

Trends Hospitality

of Hospitality F&B Trends of

Hospitality

Tourism Legal of

Elementary Legal of
Hospitality

Hotel, F&B Legal of

Ethics of Hospitality Haspitality

Legal
of Hospitality Entertainment

Public Policy of Entertainment Law

Health Care Law of

Hospitality Hospitality of Hospitality
""""" WP Tourism  Elementary i crenio bt
S?Stam?bl:.'ty Sustainability Sustainability of Wm? austaén?‘?mty
of Hospitality of Hospitality Hospitality of Hospitality

Transformation

Development of

Tourism Economics

Leadership Trends

Sustainability of

Digital Artificial Intelligence

of Hospitality of Hospitality

Digital Service Digital Tourism of

Hospitality Hospitality

Tourism Analysis of

Hospitality
Wine Economics of

of Hospitality Hospitality

Current Trends of

of Hospitality Hospitality

Real Estate Legal of

Hospitality Hospitality

Real Estate F&B Sustainability

Hospitality of Hospitality
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e IS 77 f Essence of Luxury
Luxury

Unique Tourism of Luxury

Industry

of Luxury Wine of Luxury

Digital Marketing of
Luxury

Luxury Clients

Sales of Luxury

Economic and
Social Impact of

Legal of Luxury

Management Strategic
fL Management
or Luxury of Luxury

Market Analysis of
Luxury

History and
Perspectives of

Trends of
Luxury

Sustainability of
Luxury

Fundamentals of
Luxury

Hotel of Luxury

About Luxury
Clients

Digital of Luxury

Elementary
Management of
Luxury

Innovation of
Luxury

Future Changes
Trend
of Luxury

Field Trip of Luxury  Markets of Luxury

Gastronomy of

MICE of Luxury Resort of Luxury

Luxury
Marketing Customer Marketing
Management of Experiences Essentials
Luxury of Luxury of Luxury

MICE Management Distribution of

Operation of Luxury

of Luxury Luxury
FrEGIEEs [ Entrepreneurship in ~ Value Creation of
Management of he L Ind L
Luxury the Luxury Industry uxury

Talent Management

Valuation of Luxury of Luxury

Tourism Trends of
Luxury
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Main Sub-Category Sub-Sub-Category
Fashion and
Brand Development Design of Luxury Brand Management Lifestyle Brand of Hotel Brand of
of Luxury of Luxury L Luxury
________________________________________________________________________________________________ uxury
Design Thinking of
Luxury
""""""""""""""""""""""""""""" Digital
TecIES)(zLogy of Transformation
_________________________________ O O LUXUNY
Experiential
Economics
_________________________________________ Of LUXUNY .
Olgg;e?]r;\z/?()t;o;fal Entrepreneurship of Principles of Innovation of Various Business of
Overview of Management Management Management Management Management
Management Business .
Environment Dlvllsatr:;buet:]cq)gn?cf
________________________ of Management o oo o
Elsetn: aetr;tgz;ry Disruptive Strategy Planning of Global strategy of
________________________ of Managemene OfMoregement | Menagement Menegement
: Experiential Elementary Fundamentals Customer
'\/4:2:3::1}?:? Mg;ﬁggag SeﬁzenTs Marketing Marketing Marketing of Relationship
Marketing/ 9 of Management of Management Management of Management
Sales Digital Marketing of Negotiation of Consumer Behavior Sales of
Management Management of Management Management

Financial Decision  Corporate Finance  Financial Statement Elementary Finance ' Undamentals

Finance
Finance/ of Management of Management of Management of Management of Management
Accounting , : : , Elementary Accounting for
Forralie Private Equity sl Siolig Accounting Decision of

Management of Management

of Management Management
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Main Sub-Category Sub-Sub-Category
: . Human Resources Elementary Human
Mtg\ézrse'%ec;ft Training of Resources of Talent Management tegmec;ﬁ\a/eIgﬁgﬁtnt
e ______Management ______ Management " %7 sl
Digital .. Information Computer
Transformation biglizl eennelegy; Systems of Programming of AT U2 m e o
of Management Management
of Management Management Management
Computer Security Digital Design of
of Management Hospitality
Data Analysis of Market Analysis of Genﬁ;iL’gga;}/S's Msg]sfjgﬁ)hgy Design Thinking of
Management Management Management of Management Management
S Elementary . : .
Thinking/ Thinking Research Practices Frameworks of Project Communication of
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